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California State University San Marcos 
has undergone an enormous amount of 
change since it’s establishment in 1989.  
What was once a 304-acre poultry farm 
has now grown into a well-established 
campus community built around the di-
verse student body that walks its halls.  
The campus has been deemed a “new 
kind of university” that is technologically 
sophisticated, fully engaged in the com-
munity and pushing the boundaries of in-
novation. More than 10,000 students cur-
rently attend the 304-acre campus and 
each will forever be part of CSUSM’s last-
ing legacy. 

From spending time in the classroom, 
working out at the Clarke, studying in the 
Kellogg library, joining a campus club or 
even eating a meal in the Dome, each 
student is actively contributing to the 
campus culture. 

Campus Culture
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“Once a cougar 
always a cougar”

-Sarah Green

In 1989, CSUSM was the 20th campus es-
tablished in the 23 CSU system, which is cur-
rently being lead by Chancellor Timothy P. 
White. Although today the campus mascot 
is the cougar, it wasn’t when the campus 
first opened. The original mascot of the 
campus was Tukwut, pronounced “TOOK-
woot,” which is the name for the California 
mountain lion in the Luiseño language of 
the local Native American Luiseño people. 
In early 1990, the mascot name was put to 
a vote of a student-based committee and 
changed to something easier that every-
one could say and something with more of 
a ring. Today the CSUSM campus proudly 
uses both the cougar and Tukwut name all 
across various areas of campus. 

Across left: Crash the Cougar and Chan-
cellor Timothy P. White. Above: Left: Tukwut 
sculpture near cougar central. 
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Some students and faculty members at 
CSUSM heavily rely on the campus Star-
bucks. Whether getting their day started at 
7 a.m. or getting a pick-me-up at 4 p.m. the 
campus, Starbucks has helped thousands of 
students get through their days.  For some it 
can even become an addiction. “I probably 
go to the campus Starbucks at least twice a 
day, three times a week,” said Joe Fegan.  
“Without coffee I’m not sure I could func-
tion.” Although, not every student goes just 
for coffee. “I like getting their ice water, to 
me it actually taste better then bottled wa-
ter,” said Janel Adams. “For me, I like to just 
get a muffin or a danish with green tea,” said 
Illyvia Samala. 

Some students also enjoy using Starbucks 
for it’s patio seating. “I just love being able to 
sit outside, read a book and enjoy my coffee 
in-between classes,” said Alex Alcaide. Al-
though not every student spends their mon-
ey at Starbucks, many agree that having a 
Starbucks on campus is an essential part for 
success in their academic studies.

Above: Students waiting in line to order 
coffee. Right: Starbucks barista setting out a 
finished frappuccino for pick up. Across cen-
ter: One of Starbucks’s most popular drink 
orders, a caramel frappuccino. Across far 
right: A Starbucks barista taking a students 
order. Across bottom: Two friends having a 
conversation and enjoying their Starbucks 
beverages at the outside patio.  
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